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Adiri Natural Nurser. Designed by Whipsaw Inc
http://www.yankodesign.com/2008/12/04/better-bottle-for-baby-adiri-natural-nurser-review/

"Mae West"

Mary Jane "Mae" West (August 17, 1893 –
November 22, 1980) was an American 
actress, singer, playwright, screenwriter, 
and sex symbol. 
https://en.wikipedia.org/wiki/Mae_West
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aby-Face Bias 

and 

People and th ings with round features, la rge eyes, smal l noses, high foreheads, 

short chins, and relatively lighter skin and hair are perceived as babylike and, as 

a result, as having babylike personality attributes : naivete, helplessness, honesty, 

and innocence. The bias is found across all age ranges, cultures, and many 

mammalian species. 1 

The degree to which people are in fluenced by the baby-face bias is evident in 

how babies are treated by adults. For example, babies with weak ba by-face 

features rece ive less positive attention from adults and are rated as less likable, 

less attractive, and less fun to be with than babies with strong baby-face features. 

Large, round heads and eyes appear to be the strongest of the fac ial cues 

contributing to this bias. For example, prematu re babies often lack these key 

baby-face features (e.g, their eyes are closed, and the ir heads are less round) 

and are rated by adults as less desirable to care for or be around . A potentially 

re lated phenomenon 1s the ra te of child abuse for premature babies, which is 

approximately 300 percent greater than for norma l-term babies .2 

Baby-faced adults are subject to a similar biased . However, un like with children, 

there are liabilit ies to being a baby-faced adult. Baby-faced adu lts appearing 1n 

commercials are effective when their role involves innocence and honesty, such 

as a personal testimonial for a product, but ineffect ive when their ro le involves 

speaking authoritat ively about a topic, such as a doctor asserting the benefit of a 

product. Baby-faced adults are perceived as simple and naYve, and have difficulty 

being taken serious ly in situations where expertise or confrontation is required. In 

lega l proceedings, baby-faced adults are more likely to be found innocent when 

the alleged crime involves an intentional act, but are more likely to be found guilty 

when the alleged crime involves a negligent act. It is apparently more be lievable 

that a baby-faced person would do wrong accidental ly than purposefu lly . 

Interestingly, when a baby-faced defendant pleads gu ilty, they receive harsher 

sentences than mature-faced defendants- it seems the contrast between the 

expectation of innocence and the conclusion of gui lt evokes a harsher reaction 

than when the expectation and the conclus ion align . 

Consider the baby-face bias in the des ign of characters or products when facial 

attributes are prominent (e .g., cartoon characters for chi ldren) Characters of th is 

type can be made more appealing by exaggerating the various neonatal features 

(e .g., larger, rounder eyes) . In marketing and advert ising, use mature-faced 

people when conveying expert ise and authority; use baby-faced people when 

conveying testimonial information and submissiveness. 

See also Anthropomorphic Form, Contour Bias, Attractiveness Bias, Mimicry, and 

Savanna Preference. 

34 Universa l Principles ot Des ign 

' The semina l work on the baby-face bias is 

"Ganzhe it und Te 1I 1n der tie rischen und 

menschlichen Geme1nschaft" [Part and Parcel 

in Anima l and Huma n Soc ieties] by Konrad 

Lorenz, Studium Generale, 1950, vol. 3(9). 

2 See Reading Faces: Window to the Soul by 

Les li e A. Zebraowitz, Westv1ew Press, 1998. 

There are ma ny other factors that could 

account for th is statistic . Fo r example, the leve l 

of ca re and freque ncy of crying in premature 

bab ies is significantly higher tha n for norma l­

term bab ies, wh ich could contribute to the 

stress of the caregiver. 




