17 Contour Bias

Friday, February 14, 2020 3:18 PM

Today
Universal Principles of Design (UPD)
Contour Bias

Admin.
» AesDes.org participation is falling off. Behruz will step up nagging.

» Interview with Hugh!

» For your main project: Don't get too caught up in functionality or manufacturability. Keep those
parts simple and focus on aesthetics.

Universal Principles of Design (UPDes)
Book and video series, available on Linked In Learning /Lynda.com

Access LinkedIn Learning from MyCUInfo

Faculty, Staff, and Students should access LinkedIn Learning via MyCUInfo

» After logging in, click the CU Resources dropdown menu.
» Select Training
» Click the LinkedIn Learning tile

Lidwell, William, Kritina Holden, and Jill Butler. Universal Principles of Design, Revised and
Updated: 125 Ways to Enhance Usability, Influence Perception, Increase Appeal, Make Better
Design Decisions,. Rockport Publishers, 2010.

$17 paperback or Kindle

Many good functional design rules, based on ergonomics, psychology, market research; what do
people do when they interact with designs? Text has references that video omits.
And some good aesthetics rules, based on research on human likes/dislikes.

Today, Contour Bias (no LIL video available)
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Contour Bias
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Pointy objects are scary, they activate the amygdala, the part of the brain that processes fear
(flight vs fight)
Pointy objects command attention and provoke thought

Rounded objects are more liked.

Where do you see this play out? Come up with contrasting example images. Consider in real
life and in movies etc, historic, contemporary, futuristic

Pod 1) Shoes, footwear

Pod 2) furniture

Pod 3) architecture

Pod 4) Cars, motorcycles etc

Pod 5) Sportswear, team uniforms

Pod 6) Computer housings

What do you want for your main project: to be liked or be thought provoking?
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